Land Use & Redevelopment
Opportunities and Challenges
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Economic Development & Marketing Strategy

Marketing and branding have been used in many instances to AREAS FOR GROWTH
create logos and taglines for municipalities, but for economic A OverallesEsaent o
growth, the strategy needs to do much more.

Lexington points to three primary
areas for growth throughout the
community:

Together we can pursue a focused effort on marketing
and branding to reintroduce the downtown, waterfront,
and mixed-use corridors. Create a marketing strategy for

economic growt-h, ytﬂuzmg tools that can highlight investment 1.Retail 2.Industry 3. Housing
opportunities within the Village.
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